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INTRODUCTION

The CHR Regional Director for the Southwest Region and Human Resources Development Division (HRDD) together are committed to provide quality service to our customers in the Southwest Region.
Our goal is to work closely with Commanders, CPAC Chiefs, managers, and supervisors to provide timely workforce development guidance in support of each installation or activity’s diverse mission requirements.  We must maintain strong professional relationships among all stakeholders and work together as a solid, unified team.
This marketing plan identifies new goals and outlines strategies to improve current methods and develop new practices to enhance communication and training program awareness.    It is a flexible plan, which will be modified as needed to accommodate changes in mission and program requirements.
Our goals:
#1:  Increase customer awareness of HRDD services to enhance workforce development.

#2:  Develop HRDD Specialists into “consultants” who assist Supervisors and Training Coordinators with training and development strategies.

#3:  Improve our customer communications with Commanders, CPAC Chiefs, and Managers.

#4:  Offer cost-effective training to the region.

#5:  Educate customers on the use of the Civilian Human Resources Training Application System (CHRTAS).

#6:  Support training requirements IAW National Security Personnel System (NSPS) implementation.
#7:  Determine training program effectiveness and transfer of learning for the employee.
#8:  Increase customer awareness of Army’s Civilian Leader Development Program Core Curriculum training to enhance and develop competent and confident leaders.

Your feedback and comments on our marketing plan and strategies are valuable to us.  We encourage and welcome your comments, and we pledge to use them to enhance and improve our services.
Manuel Smith

Chief, HRDD, SW Region

785-239-0088

Manuel.Smith1@us.army.mil
Caring, Top Performing, Professional, Responsive, Team
Marketing Strategy for Goal #1
Goal #1:   Increase customer awareness of HRDD services to enhance workforce development.
Benefits:  Customers will have knowledge and awareness of training opportunities and services.

Strategies:  Develop recurring opportunities for dialogue between Commanders, CPAC Chiefs, Managers, and HRD staff.

a.  Schedule quarterly Training Advisory Group (TAG) meetings to provide customer information and discuss current topics.

b.  Conduct Staff Assistance Visits (SAVs) with an in brief for the command group and training POC, a standard agenda, and an After Action Report.

c.  Utilize video teleconferences (VTC) and telephone conference calls as a cost effective method for holding Training Coordinator meetings and other appropriate meetings or events.

d.  Schedule an Executive Training Advisory Group Conference annually.

e.  Develop HRDD presentations and briefings with talking notes for HR Specialists to present during SAVs and conferences.  Develop an initial first time meeting presentation and briefing, and a follow-up presentation and briefing for return visits.  Customize each presentation and briefing to identify the specific training and mission requirements of the installation/activity.  Develop a standardized Agenda and After Action Report to be used for all SAVs.
f.  Attend conferences and network with Commanders, CPAC Chiefs, and Training POCs.

g.  Chief, HRDD will provide training updates to the Regional Director as required at weekly staff meetings, conferences and before site visits.

h.  Provide HRDD marketing products such as Business Cards and HRDD Brochures to customers during Site Visits, when instructing courses at satellite locations, at various training events, and mail to Training POCs to distribute with training materials.

Marketing Strategy for Goal #2
Goal #2:   Develop HRDD Specialists into “consultants” who assist Supervisors and Training Coordinators with training and development strategies.

Benefits:  Supervisors and Training Coordinators will gain a quality resource for advice and assistance with training questions.
Strategies:  Train HRDD Specialists to assist Supervisors and Training Coordinators with training and development strategies for their employees and develop new training products.


a.  Develop New Employee Orientation brochures to assist supervisors to acclimate new employees to the Army’s training services.


b.  Provide training to HRD staff on various training and work force development programs.  Market HRD availability to assist supervisors with career development counseling, i.e., leadership and career progression.


c.  Publicize the importance of assessing the training needs of employees and encourage the use of training needs surveys prior to development of annual training plans.

(1)  Obtain/Validate customers training needs via the best method for them, i.e., the SW Region’s Training Needs Assessment System or ATMP data for USACE activities.

(2)  Train or update HRD staff on development of regional training plans.
(3)  Develop a Regional Plan for training at each serviced installation or activity.

(4)  Identify/implement/schedule requested training.

d.  Develop and market an online HRD library list to identify recommended reference tools.
e.  Incorporate two new supervisory assistance sections into the Managers’ Training Guide.

(1)  Develop a chapter on how supervisors assess their employee’s training needs.
(2)   Develop a chapter on strategies for supervisors to use to ensure transfer of training to the job.
f.  Advise and assist CPAC with HRFS inquiries.
(1)  Publicize HRFS training successes, statistics, and recognition of trainers.
g.  Publicize Training Plans (Regional training plan, Strategic Training Plan, and other appropriate training data via email and posting on webpage.
Marketing Strategy for Goal #3
Goal #3:  Improve our customer communications with Commanders, CPAC Chiefs, and Managers.

Benefits:  Quality services and products.

Strategies:  Develop marketing products to provide timely information on our services and training program.
a.  Provide training information, personal accomplishments, SAVs results; current events for the HRDD or CHRA Newsletter.

b.  HRDD brochure to be distributed at SAVs and various training events.

c.  HRDD business cards to be shared during SAVs and other appropriate events.

d.  Publicize and announce upcoming courses with informative flyers.
e.  Provide Eye on Training announcements to Training POCs on upcoming training opportunities (such as National Seminars) and new initiatives.

f.  Display current information and calendars on training and developmental opportunities on HRDD website.


g.  Provide an annual Program Evaluation including accomplishments, lessons learned, and training statistics.


h.  Develop and distribute Quarterly Report of Completed Training Actions into DCPDS.

i.  Establish internal procedures that utilize major HRDD documents as part of the marketing strategy, i.e., combine several documents to compile a Status of Training Report to provide to SW Regional Director before site visits.
(1) Create Status of Training Report, forward to Commanders quarterly tool to report their accomplished training.
(2) Train HRD staff on preparation of the Status of Training report.

(3) Prepare Status of Training Reports each quarter.
j.  Publicize all documents with SW Region logo and clearly identifying the organization.

Marketing Strategy for Goal #4
Goal #4:  Offer cost-effective training to the region.

Benefits:  Save training dollars by increased partnerships.
Strategies:  Partner with customers to locate and offer cost-effective training to the region.


a.  Research the use of public seminars to provide local training opportunities to our serviced CPACs.


b.  Continue to utilize distance learning courses and share costs among participants to decrease overall tuition costs.  Market Army’s extensive e-learning training opportunities as a no cost training alternative.
c.  Develop regional training opportunities to capitalize on similar training needs within geographical areas.  Market regional training opportunities via the Regional Training Calendar.

d.  Assure training for HR Specialists in Instructional Methods and encourage them to assist with regional LEAD training.
e.  Utilize Joint Interagency Partners in Training and Development to encourage the sharing of training opportunities and resources with other agencies:

(1)  Develop a plan for Interagency Partnerships within the local community.

(2)  Encourage participation in the program.
Marketing Strategy for Goal #5
Goal #5:  Educate customers on the use of the Civilian Human Resources Training Application System (CHRTAS).

Benefits:  Smooth transition to CHRTAS course management system and decreased time spent on manual course management.
Strategies:  Educate customers on the use of CHRTAS as the SW Region on-line registration process.

a.  Publicize the benefits and implementation of SW Region HRDD School House and CHRTAS and  instructions for region employees to register for courses utilizing CHRTAS.
b.  Train HRD staff and region employees on the procedures for requesting quotas; making reservations, and recording student attendance at DOD formal schools and SW Regional training.   Train HRD staff to pull reports, certificates and other documentation from with the CHRTAS course management system.

c.  Utilize CHRTAS to announce baseline courses and other upcoming training.

d.  Publicize the plan for utilizing CHRTAS to update DCPDS for completed training.
Marketing Strategy for Goal #6
Goal #6:  Support training requirements IAW National Security Personnel System (NSPS) implementation.
Benefits:  Customers will gain knowledge of NSPS training program.

Strategies:  Coordinate training requirements IAW NSPS Training Plan developed by CHRA. 
a.  Assist SW Regional Director with development of the SW Region NSPS training plan.

b.  Assist CHRA with reviewing proposed training courses to support NSPS implementation such as Skillsoft.

c.  Upon approval from CHRA, schedule and publicize NSPS training within the SW Region (including the training of Employees, Supervisors, HR Practitioners, and Pay Pool Managers).

d.  Track NSPS training completions and report to Chief, HRDD, Regional Director, and CHRA.

e.  Monitor and evaluate the effectiveness of  NSPS training using surveys, interviews and evaluation sheets.
f.  Discuss NSPS training concerns with CPAC Chiefs, Supervisors and Training Coordinators.

Marketing Strategy for Goal #7
Goal #7:  Determine training program effectiveness and transfer of learning for the employee.
Benefits:  Enhanced workforce development training program.
Strategies:  Utilize Kirkpatrick’s Model for Evaluating Training (Levels 1-3).
a.  Educate employees and supervisors on the evaluation of training effectiveness and transfer of training.

b.  Assist managers and supervisors to identify common factors that prohibit successful transfer of training.
c.  Assist managers and supervisors with defining training objectives.

d.  Evaluate the vendor effectiveness and transfer of training.
e.  Evaluate the employee effectiveness and transfer of training.
f.  Compile annual summary of training effectiveness and publicize in the Program Evaluation.
Marketing Strategy for Goal #8

Goal #8:   Increase customer awareness of Army’s Civilian Leader Development Program Core Curriculum Training to enhance and develop competent and confident leaders.
Benefits:  Increased awareness of, and participation in, Army’s civilian leader development program.
Strategies:  Publicize the civilian leader development core curriculum of leadership training for interns, supervisors, managers, and executives.

a. Publicize and provide announcements to emphasize training opportunities available through the Army’s Civilian Education System, on-line supervisory courses, executive training programs, and ACTEDS long-term training.

b. Partner with Federal School registrars and other schools  to schedule courses, and publicize regional enrollment procedures.

c.  Send out reminders for upcoming training. 

ACTION PLANS FOR

HUMAN RESOURCES DEVELOPMENT DIVISION STAFF

An action plan has been developed to track the action items for each marketing goal.  These checklists will be used by the HRDD staff to track completed action items and to evaluate the effectiveness of the SW Region’s Marketing Program.
Action Plan Checklist – Goal 1
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Action Plan Checklist – Goal 2
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Action Plan Checklist – Goal 3
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Action Plan Checklist – Goal 4
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Action Plan Checklist – Goal 5
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Action Plan Checklist – Goal 6
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Action Plan Checklist – Goal 7
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Action Plan Checklist – Goal 8
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Action Plan Checklist for Marketing Goal #1

Increase customer awareness of HRDD services to enhance work force development.
	Plan of Action
	Proponent
	Timeframe
	Completed 

	a.  Training Advisory Group (TAG) Meeting. 
Coordinate & host TAG meetings to provide customer information and discussions of current topics. 
	HR Specialists
	Quarterly

	

	b. Staff Assistance Visits (SAVs). 
1. Conduct in-brief for Command group, Training POC; 

2. Utilize standard agenda; 

3. Submit AAR to Chief w/in five days of completing SAV.
	HR Specialists
	As Required (when funding permits)
	

	c.  Teleconference.
Use conference calls to meet regularly with Training Coordinators and share training opportunities. 
	HR Specialists
	Monthly 
	

	d.  Executive Training Advisory Group (TAG) Conference. 
Coordinate & host annually face-to-face meeting with Training Coordinators to discuss variety of training issues.
	HR Specialists
	Annually


	

	e.  HRDD Presentation & Briefing. 
1.  Develop initial and follow-up presentations for Staff Assistance Visits. 

2.  Develop talking notes.

3.  Prepare/Train Specialists for SAVs & discussions with Commanders. 
	HR Specialists
	Annually
	

	f.  Conferences. 

1.  Attend conference and network with Commanders, CPAC Chiefs, and Training POCs.
2.  Distribute business cards to training POCs during conferences. 

3.  Distribute HRDD Brochures.
	HR Specialists
	Annually


	

	g.  Regional Director Updates.

Provide training updates to Regional Director at weekly staff meetings, conferences or before site visits.
	HR Specialists
	As required
	

	h.  HRDD Marketing Products – Provide HRDD marketing products at various events:

1.  Business Cards – distribute when meeting with customers, at training events, and various meetings.

2.  HRDD Brochures – Initially mail 10 copies to CPACs.   Share with POCs during Site Visits, when instructing courses, at training events, post on webpage, and mail to Training POCs to distribute at regional training courses.  Provide copies to Regional Director to distribute at site visits. 

3.  Develop Standardized SAV Agenda

4.  Develop Standardized AAR for SAVs. 
	HR Specialists
	As required
	


Action Plan Checklist for Marketing Goal #2
Develop HRDD Specialists into “consultants” who assist supervisors and Training Coordinators with training and development strategies.

	Plan of Action
	Proponent
	Timeframe


	Completed

	a.  Brochures – New Employee Orientation. 
Develop and distribute generic brochure geared to new employees with information on Army’s training services. 
	HR Specialists
	
	

	b.  Career Development Counseling. 
Train and develop HRD Specialists as consultants to supervisors on Career Development counseling on variety of topics, i.e., leadership and career progression.
	HR Specialists
	 
	

	c.  Training Needs Assessment. 
1.  Determine methodology for collection of customers’ training needs.

2.  Train Staff on development of plans and to validate needs.

3.  Develop Regional Training Plan.

4.  Implement/schedule approved training.
	HR Specialists
	Annually
	

	d.  HRD Library Reference List.
1.  Develop a reference list of appropriate training tools (Target books & material of interest to employees, supervisors & managers).

2. Post reference list online.

3. Market HRDD library/reference list to the Region.
	HR Specialists
	
	

	e.  Managers Training Guide. 
Incorporate two new supervisory assistance
sections into the Managers’ Training Guide. 

1.  Develop a chapter on how supervisors assess their employee’s training needs. 

2.  Develop a chapter on strategies for supervisors to use to verify transfer of training to the job.  
	HR Specialists
	 
	

	f. Provide advice and assistance with HRFS Courses. 

1.  Advise and assist CPAC with HRFS inquiries. 
2.  Publicize HRFS courses (successes, statistics, & facilitators).

	HR Specialists
	As they occur. 
	

	g.  Training Plans. 
Publicize Regional and Strategic Training Plan, and other appropriate training data via email and posting on webpage.
	HR Specialists
	Annually


	


Action Plan Checklist for Marketing Goal #3

Improve our customer communications with Commanders, CPAC Chiefs, and Managers.
	Plan of Action
	Proponent
	Timeframe
	Completed 

	a.  Newsletter. 

Provide training information, personal accomplishments, SAVs results, and current events for the HRDD or CHRA Newsletter.  
	HR Specialists
	Quarterly or as required
	

	b.  HRDD Brochure. 
1.  Develop HRDD brochure. 

2.  Contact Print Plant for production of brochures.

3.  Distribute to training POCs at SAVs and various training events. 

4.  Post brochure on Web.
	HR Specialists
	As required

	

	c.  Business Cards.

Develop and distribute business cards to customers during conferences, SAVs, training events, and when co-facilitating courses.
	HR Specialists
	As required
	

	d.  Flyers. 
1.  Create and design flyers for upcoming courses.  

2.  Distribute to training POCs to announce upcoming courses and post on bulletin boards.
	HR Specialists
	90 days prior to course
	

	e.  Announcements (Eye on Training.) 
Send out announcements and information on upcoming courses and new initiatives to training POCs.
	HR Specialists
	Monthly 
	

	f.  HRDD 24/7 Website. 
1.  Display most recent up to date information on training and development opportunities.

2.  Post current training calendar on the website.
3.  Post mission statement, vision statement and goals on website. 
	HR Specialists
	
	

	g.  Program Evaluation. 
Coordinate accomplishments and training statistics from HRDD staff.
	HR Specialists
	Annually


	

	h.  Completed training actions into DCPDS. 
1.  Oversee the process of completed training actions into DCPDS.

2.  Develop and distribute quarterly report of completed training entered into DCPDS for Regional Director and CPAC Chiefs.

3.  Publicize plan for CHRTAS to flow into DCPDS.
	HR Specialists
	
	

	i.  Status of Training Report. 
1.  Establish Quarterly Reporting System, “Status of Training Report” as effective means to report accomplished training.

2.  Forward to Regional Director upon notification of site visits.

3.  Update report and forward to CPAC Chiefs each quarter requesting distribution to Commanders.
	HR Specialists
	Quarterly
	

	j.  Region Logo. 

Publicize documents with logo clearly identifying the organization.
	HR Specialists
	On-going
	


Action Plan Checklist for Marketing Goal #4

Offer cost-effective training to the region.

	Plan of Action
	Proponent
	Timeframe


	Completed 

	a.  Public Seminars. 
1.  Research the use of public seminars available in our customers’ local area as a cost effective method of procuring local training. 

2.  Partner with public seminar and other training organizations to offer discounts and reduced tuition costs.

3.  Publicize seminars and training available to the specific areas. 
	HR Specialists
	On-going
	

	b.  Distance Learning (Cost effective methods of training).

1.  Research Distance Learning, i.e., VTT, VTC, Computer Based, e-learning, training available to the region as a cost effective method of training. 

2.  Coordinate and publicize distance learning courses as a cost effective method of training. 
	HR Specialists
	On-going 
	

	c.  Regional Training Opportunities. 
1.  Develop & Market Regional Training Centers as a method to share tuition costs and to provide common training needs with geographic neighbors. 
2.  Develop a Regional Training Calendar. 
	HR Specialists
	On-going
	

	d.  Instructional Methods. 
1.  Provide opportunities for HR Specialists to attend Instructional Methods course.  

2.  Encourage and approve Adjunct Facility to co-facilitate training. 

3.  Publicize information via emails or newsletter.

4.  Request to attend Instructional Methods Course.
	HR Specialists
	
	

	e. Partners in Training. 

1.  Develop a plan for Interagency Partnerships within the community. 

2.  Encourage participation in the program.
	HR Specialists
	As required
	


Action Plan Checklist for Marketing Goal #5

Educate customers on the use of Civilian Human Resources Training Application System (CHRTAS).

	Plan of Action
	Proponent
	Timeframe


	Completed 

	a.  Publicize the HRDD School House and  instructions for region employees to register for courses utilizing CHRTAS.
	HR Specialists
	On-going
	

	b.  Train HRD staff and region employees on procedures to request quotas; make reservations, and record student attendance at DOD formal schools. Train HRD staff to pull reports, make certificates and other documentation from CHRTAS.
	HR Specialists
	On-going
	

	c.  Utilize CHRTAS to announce baseline courses and other training opportunities.
	HR Specialists
	As Required
	

	d.  Publicize the plan to use CHRTAS to update DCPDS for completed training.
	HR Specialists
	As Required
	


Action Plan Checklist for Marketing Goal #6

Support training requirements IAW National Security Personnel System (NSPS) implementation.

	Plan of Action
	Assignment
	Timeframe


	Completed 

	a.  Assist Regional Director with development of NSPS Training Plan.
	HR Specialists
	On-going
	

	b.  Assist CHRA with review of proposed training to support NSPS implementation.
	HR Specialists
	On-going
	

	c.  Schedule and publicize NSPS training open to the Region.
	HR Specialists
	As announced and upon approval
	

	d.  Track NSPS training completed and report to Chief, HRDD, Regional Director, and CHRA.


	HR Specialists
	On-going
	

	e.  Monitor and evaluate the effectiveness of NSPS training through surveys, interviews and evaluation sheets.  
 
	HR Specialists
	Upon completion of training
	

	f.  Discuss any NSPS training concerns with CPAC Chiefs, Supervisors, and Training Coordinators.
	HR Specialists
	As required
	


Action Plan Checklist for Marketing Goal #7

Determine training program effectiveness and transfer of learning for the employee.

	Plan of Action
	Proponent
	Timeframe
	Completed 

	a.  Educate customers on transfer of training.

Educate employees and supervisors on training effectiveness and transfer of training by publicizing in newsletters, and other appropriate methods.  
	HR Specialists
	NLT 90 Days after training
	

	b.  Identify transfer of learning roadblocks. Incorporate new supervisory assistance sections into the Managers’ Training Guide to identify common reasons that prohibit successful transfer of training.  
	HR Specialists
	On-going
	

	c.  Define Training Objectives.

Assist managers and supervisors to define training objectives.
	HR Specialists
	On-going
	

	d.  Evaluate training effectiveness.

1.  Develop and implement evaluation process to evaluate the vendor effectiveness and transfer of training (using Kirkpatrick’s model for evaluation of training) by Level 1.
	HR Specialists
	On-going
	

	e.  Evaluate employee effectiveness. 

Level 2 and 3 evaluations will be conducted from randomly selected courses and participants.
	HR Specialists
	On-going 
	

	f.  Publicize annual summary.

Compile and publicize the annual summary of training effectiveness in the Program Evaluation.
	HR Specialists
	On-going
	


Action Plan Checklist for Marketing Goal #8
Increase customer awareness of Army’s Civilian Education System (CES) Core Curriculum and other training to enhance and develop competent and confident leaders.
	Plan of Action
	Proponent
	Timeframe
	Completed

	a.  Publicize and provide announcements to emphasize training opportunities available through the Army’s Civilian Education System (CES) Core Curriculum and various long-term training opportunities.

Civilian Education System. 

· Foundation Course

· Basic Course

· Intermediate Course

· Advanced Course
· Continuing Education for Senior Leaders
On-line Courses.
· Action Officer Development Course
· Supervisory Development Course
·      Manager Development Course
Executive Courses.
· Defense Leadership and Management Program
· SES Orientation Program (Resident)

· Force Management Course for Senior Leaders (Resident)

· Leadership at the Peak 

· Army Senior Executive Equal Opportunity Seminar

· Senior Leader Communications Workshop

· APEX Orientation (Resident)
ACTEDS Long-Term Training.


	HR Specialists
	Quarterly

or when announced by proponent.
	

	b.  Partner with Federal School registrars and other schools  to schedule courses, and publicize regional enrollment procedures.


	HR Specialists
	On-going
	

	c.  Send out reminders for upcoming training. 


	HR Specialists
	On-going
	


Training References/Regulations Governing Training
· Government Employees Training Act (GETA) 
· Chapter 41 of title 5, United States Code 
· AR 690-400, Chapter 410
· Executive Orders 

· Executive Order No. 11348 (1967) provides agency heads and the U.S. Office of Personnel Management with additional information on how GETA is to be carried out. It was amended by Executive Order No. 12107 (1978). 

· Part 410 and 412 of title 5, Code of Federal Regulations (5 C.F.R.) 

· Part 410 of 5 C.F.R. represents the general and specific policies and requirements for training in Government agencies. Part 412 of C.F.R. addresses developing executives, managers, and supervisors. NOTE: Both part 410 and 412 of 5 C.F.R. were substantially amended in 1996.

· U. S. Army Civilian Personnel Management Business Process Maps (BPMs)

· BPM - H 01 - Training Needs Survey

· BPM - H 02 - Develop Annual Training Plans

· BPM - H 03 - Regional Training Process

· BPM - H 04 - Individual/On-Site Training Request Process 

· BPM - H 05 - Army Training Requirements and Resource System (ATRRS)

· BPM - H 06 - Competitive Professional Development Programs

· BPM - H 07 - Competitive ACTEDS and DoD Funded Leader Development Programs

· Civilian Human Resources Integrated Definition Model/Task Listings (IDEF)

· H-01 - Acquisition Workforce Training

· H-02 - ATRRS

· H-03 - Career Program Management

· H-04 - Competitive Professional Development & Long-Term Training

· H-05 - Human Resources Training - Develop & Provide For External Customers
· H-06 - Human Resources Training - Develop & Provide For HR Community
· H-07 - Interns And Special Training Program Administration
· H-08 - Leadership Training










· H-09 - MACOM - Specific Training/Developmental Programs
· H-10 - Mobilization - Expand Training 
· H-11 - Mobilization - Reprioritize Training
· H-12 - Mobilization - Unprogrammed Training Requirements
· H-13 - Training - Advisory & Assistance Functions
· H-14 - Training - Assess Needs
· H-15 - Training Plans - Develop Plans
· H-16 - Training - Develop Policy And Guidance
· H-17 - Training - Evaluate Training Programs
· H-18 - Training Administration - Manage & Maintain Authorized Electronic Web-Based Training Opportunities
· H-19 - Training Administration - On-Site Training
· H-20 - Training Administration - Procure & Pay For Training
· H-21 - Training Administration - Request Process
· H-22 - Training Administration--Announcing Training 
· H-23 - Training Records - Document, Maintain, And Report Training Data
Human Resources Development Division 
Chief

Mr. Manuel Smith   

 (785) 239-0088

Manuel.Smith1@us.army.mil
HRDD Staff

Hans Hart


 (785) 239-2740

Hans.Hart@us.army.mil
Mary Sproat


 (785) 239-0594

Mary.Sproat@us.army.mil
Robin Pettay


 (785) 239-0048

Robin.Pettay@us.army.mil
Tonya Clark


 (785) 239-0050

Tonya.Clark@us.army.mil
Sherelia Webb-Thompson 
 (785) 239-3612

S.webbthompson@us.army.mil
Stephen Jones


 (785) 239-6520
             Stephen.Jones23@us.army.mil
Tanisha Garrido


 (785) 239-0074

Tanisha.Garrido@us.army.mil 
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